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We try to grow our business in a responsible and value added way with
and for our stakeholders by addressing the challenges of society, support
the growth of our business partners, create a more resilient and
competitve supply chain, innovate on product, have more satisfied
customers and motivated employees.

We want to be our customers first choice, because he can trust the quality
of the products we offer, at the best price and with the highest ethical,
environmental and society standards, based on an efficient management
of our operations.
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Quality and food

Support the Work conditions Efficienv in Promotion of
@ safety at the best economic growth of @ % and benefits for our transport :nd r'o_o _i_ Healthy
=y rice our suppliers it employees distribution Lifestyles
Sustainability, 5 0] Training and Responsability @g
inclusion and §|a W career and efficieny in @
product innovation W . progression the use of = =
natural
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Resources and Operation and Clientes and
Agriculture Processes Society
We promote We demand Our operation is based We manage our
sustainability best certification of our on the principles of residues efficiently and
practices in the more own brand suppliers simplicity and promote the reduction
critical products like in quality and food efficiency, promoting a  of food waste.
fish, palm oil, cocoa, safety. reduction of our
coffee or tea. consumption and

emissions. 277 M\Wh
Solar energy

Circular economy
produced

PESCA
SUSTENTAVEL

s > 100% Suppliers are
certified




Products

Our vision?

“ Offer a variety of products, at the best price. Exceeding the demands
of our clients on quality nutrition, environmental and social concerns.”
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Strategic area . Products

Responsible
Consumption

Product Salt and Sugar
certification Reduction

Priority

Raise awareness
to the consumers

Objectives m———p Increase offer Promote a
healthier offer
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Bacalhau
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Publish Fish position
paper
* Applicable to all sea

based products — —

* Promote socially

Compra exdushea de produtos

Peixe e Marisco

responsible choices de Pesca em Alto Mar
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to suppliers, ] et I8
clientes and
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PESCA |
SUSTENTAVEL
CERTIFICADA

MSC

WWwWWw.msc.org
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Communication as the key to raise awareness
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Dedicated ares
Explanation about the advantages of MSC

Promotion of socially responsible choices
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1‘00%“6” RﬂF'lGA'DO MSC E DE @ Sabia que todo o nosso
') bacalhau é proveniente
de pesca sustentavel
e de cura tradicional portuguesa?

Este Natal, faca a escolha certa para a sua familia e para 0 ambiente.
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0 CANTINHO DO
BACALHAU ESTA DE VOLTA
A SUA LOJA LIDL

VISITE-NOS




Advertising- TV

05.02.2018 | Lidl Portugal



= [D B 1 Lidl Portugal FRONOTED @
f/ lidlportugal Friday Nov 17, 2017 19:42 UTC +00:00
E no nosso inho do bacalh avel com certificacdo MSC que é o

mesmo que dizer que g a existéncia destas espécies no futuro@
Oferta de bacalhau sem peso na consciéncia vale uma partilha, certo?

7 546 6096 222 1228 7.27

Interactions  Reactions Comments Shares

218k 72.6k 145k
Reach Psid Reach Organic Rea
12.6k 5.77% 7.0k

Engaged Users Reach Engagement Rate Post Clios

1 E B Lidl Portugal PROMOTED @

f / lidiportugal Tuesday Dec 18, 2017 11:35 UTC +00:00

E nas nossas lojas que pode encontrar bacalhau sustentavel com certificacso
MSC que é o mesmo que dizer que salvaguardamos a existéncia destas
espécies no futuro o E para o saborear ainda melhor sabe como deve
demolha-lo? [}

de boas M{ Mi
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\ Conselhos para demolhar
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1207 1038 22 147 1.16

Shares Interactions per 1k Fans
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N O LIDL Portugal seri a primeira ca-
deia de supermercados a ter a totalidade
da sua oferta de bacalhau com origem
sustentdvel, contando com o selo da Ma-
rine Stewardship Council (MSC). Portugal
€ o maior consumidor mundial de baca-
lhau salgado, equivalendo a 20% da to-
talidade do pescado consumido no pais.

Diario de Coimbra

Lidl com bacalhau

de origem

SABORES 0) Lidl assume ser
ounico supermercadoem Por-
tugal que garante cumulativa-
mente a totalidade do seu ba-
calhau proveniente de pesca
sustentavel, com certificagdo
MSC, e produzida em Portugal,
garantindo a cura tradicional
portuguesa Aatribuigio da cer-
tificagio MSC pela organizagio
ndo govemamental com o
mesmo nome a gama de ba-
calhau Trés Velas, a venda em
exclusivo no Lidl Portugal,
surge no dmbito da politica de
responsabilidade social e am-
biental da empresa.

Para o fomecimento de ba-
calhau certificado, o Lidl Por-

sustentavel

O cantinho do bacalhau no Lidl

1 ferd

até 40% nas vendas J o“!a!de

« e
cia mundial na induistria e co-
mercializagio do bacalhaun.
Parceiros ha sete anos, foi jd este

Food, quey pel

seguranga alimentar ¢ satisfa-
o dos clientes. O passo natu-
ral seguinte foi a escolha de ma-
téria-prima certificada, fome-

cendoac idorum pro-

tugal conta com a reconhecida
empresa portuguesa Riberal-
ves, que dizem ser wser lider na-

de acordo com a norma IFS

duto sustentivel de alta quali-
dade ao melhor prego.

Lidl Portugal sells only 'sustainable origin' cod
. algarvedailynews.com

Lid Portugal has become the first supermarket operating in Portugal that stocks only ‘sustanable ongin’ cod
camying the Manne Stewardship Council stamp of approval

Portugal remains cod-crazy with the fish accounting for 20% of the total consumed in the country, a large
percentage of annual sales occurming in the run-up to Chiistmas, around 25,000 lonnes.

The Counai for the of the Sea has Quotas for some Cod areas but due

to intensive Aishing. several populadons of cod remamn overexploed

The atvibution of the Council’s certificaon 1o Lict Portugal’s Trés Velas’ cod range means the fish supplled are
caught under the highest international standards of good practice for sustainabily and are fraceable from the Sshing boat to the consumer

Lid has Deen working cosely with the Marnne Stewardship Counall and leads in cedtification in the Portuguese and Spanish markets . - .
Portugal é a primeira cadeia a ter todo o bacalhau

U@ Portugal 15 supplied with s certified cod by Riberalves, a Portuguese company and main supplier in he country * L
: origem sustentavel

Lidl Portugal and Riberalves have worked fogether on bacalhau (dried cod) and wet cod with the Trés Velas brand accounting for avout 20% of
e total volume of cod produced by the company

In adamon. Trés Velas is exported via Lidi Porlugal to Beigium. Lurembourg and Switzertand

Lidl Bacalhau pesa

® O Lidl Portugal passoua [\'[» .
garantir a totalidade do sey
bacalhau proveniente de pes-

ca sustentivel, produto cujas

vendas no Natal representam

entre “35% e 40% das vendas”

do mesmo durante esta época

festiva, de acordo com fonte

oficial. O Lidl exporta para as

comunidades portuguesas na

Bélgica, Luxemburgo e Suica.
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* Specific messaging around sustainable
cod for Christmas.

e Use and public reference of
sustainable cod on all Lidl media
events



* Visit to Riberalves
factory, the supplier
that produces Lidls

owns brand.

ESTE BACALHAU VEM CO TESTE DEADN

Dapescaamesa-acura
tradicional portuguesa
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