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Design guidelines — Joint

Marketing -
«Seafood from Norway»




Percentage share

The NSC's share of co-financing
depends on how much of the
marketing material is devoted to
“Seafood from Norway"
communication, compared to the
player's own communication.
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Seafood
from Norway

Logo

Our logorepresentshe seaand
mountainsalong our long andch
coastline.Theplacementof the
typographyalsorepresentsour historical
everlasting quest foinnovationsand
usingour resourcesas besipossible.

Thecoloursare the sameasused
by BrandNorway,and usedin the
Norwegianflag

Thepositivelogoisfor light backgrounds,
the negativefor darkbackgrounds.
Thereis alsoa blackandwhite version,
to usewhenevercolourprintingis not
possible.
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Seafood
from Norway

Freespacand Largerlogo freespace
minimumsize

Toensuregood readability of the logo,
a minimum sizeand a freespacebased
on the ¥9Qin the logo has been
defined

Largerogofreespace
Forlargersurfacessuchasvideo
formats,OOH advertisementsand
largerPOSurfacesa minimumof two
WQia freespacasrecommended.

Smallerlogofreespace
Forsmallersurfacessuchassmall
bannersandsomePOSurfaceqlike
pricetagstrips),a minimumof one ¥Q
in freespacdsrecommended.

Note!
Thefreespaceandminimumsizes
definedare anabsoluteminimum,with
apreferenceto useevenmore space.
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Seafood
from Norway

Logoplacement

Regardlessf communication sizer
compositionthe logotypeshouldalways
be placed inone of theoptionsoutlined
in the illustration.

Preferredpositionistop right corner(1),
secondaryin the bottom right corner(2).
Whenthe logoisthe only elementto be
communicatedn the format, it can
preferablybe centered(3).

Leftalignedposition(4)isreservedfor

implementationsn languageshat read
fromrightto left.
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Seafood
from Norway

Colours

Themaincoloursare the sameasthose
usedby BrandNorwayandin the
Norwegianflag. Thesecoloursare
usedto createared, white andblue
identity reflectingbackon our flagand
proud nation.

Secondaryolours are derived frorthe
coloursin the Norwegianflagandhelp
createared, white andblueidentity.
Lightercoloursareintendedfor
backgroundsand strongercoloursfor
highlighting.
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Main colours

Flagred

Flagblue

Secondarycolours

Signalred

Signablue

Softpink

Clearsky

Backgroundpink

Backgroundsky



Seafood
from Norway

2.3 Colours
Brandbook. 1.0

Colourcodes

Main colours

NORGES SJOMATRAD

Flagre d
HEX: #C8102E

RBG: 20016 |46

CMYK: 2|100|85]| 6

PMS: 186C
Flagblue

HEX: #00205B
RBG: 0] 32|
91

CMYK: 100 85| 5 |
36

PMS: 281C

Secondarycolours

Signalr ed
HEX:  #FF4747

RBG: 255| 71|71

CMYK: 0] 90]75]0

Signablue

HEX: #148EFF
RBG: 20| 142]
255
CMYK:100|15]0]|
0

All colour codes ASHes can balownloadedhere.

Softpink
HEX: #FFAF9C
RBG: 255| 175| 156

CMYK: 0] 38| 32| O

Clearsky

HEX: #BEEEFC
RBG: 190]238|
252
CMYK:25|0]|0] 0

Backgr ound pink
HEX: #FFF1EB
RBG: 255| 241|
235
CMYK: 0|6|6] 0

Backgroundsky
HEX: #E5F9FF
RBG: 224| 248|
255
CMYK:8]0|0] 0


https://www.dropbox.com/scl/fo/0kwui8maw9m6sfkb3whck/AJvzaK44j6zNRmgec0gZCvU?rlkey=sywpuy5u0gtt3761tp7eky2e4&dl=0
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Typographysage

Headingssubtitlesandintroductions
shouldprimarilybe setin the typeface
Trust2BMedium.

Forcopyandlongerparagraphsuse
TrustlARegularWhenthereisaneed
to setsubheadingsyseTrustlABold.
Italic versionsof TrustlAarealso
availablef there isaneed to

emphasizegartsof the text message.

Onafew selectedandlargesurfaces
whereastrongersenseof urgencyis
needed for example outdooadshel,
the secondanheadingtypography
TrustlABoldcanbe used.

Whereto buythe fonts:
https://mckltype.com/trust
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Primaryheadlinefont: Trust2BMedium

Perfect
conditions
for seafood

Subtitles/introduction font: Trust2BMedium/ Medium Italic

Genissuntam hicipicienemfuga.Daerioreiuspfficip icipsumes
guamrehenet,odit, experuptatevendamaqui asut mo earit aliam
audigendebislemqui aboremagnimillaboreminctentiaexcea
consequeconcustad exeostiumeaquidoloruntio.

Copyfont: TrustlARegular Italic

Copytext somloremipsumdolor sit
amet, consecteturadipiscinggelit,
sed do eiusmod tempomcididunt
ut laboreet doloremagnaaliqua.

Subheadindont: Trust1ABold

Subheading

Loremipsumdolor sitamet, con
secteturadipiscing elit, sedoei
usmod temporincididuntut labore
et doloremagnaenim.

Secondanyheadlinefont: Trust1ABold

Perfect
conditions
for seafood


https://mckltype.com/trust

Seafood

from Norway
i Noto SansJapanese: Noto SansSimplifiedChinese: Noto Sans:
Su ppOI’tI ngtypeface https://fonts.google.com/noto/specimen/ https://fonts.google.com/noto/ https://fonts.google.com/noto/specimen/
Other |ang UageS Noto+Sans+JP specimen/Noto+Sans+SC Noto+Sans
\ -u
Formarketsand languagesiot supported /) l/\'j r— Ov—J abcdefghijklmnopqgrstu

by our mainfont (Trust)we useNoto
Sansasareplacementfont.

Noto Sands a collectionof high-quality
fontswith multiple weightsandwidths.
TheNoto fonts are perfectfor harmonk
ous,aestheticandtypographically
correctglobalcommunicationjn more
than1,000languagesndover150
writing systems.

All Noto fonts are licensedunder the
OpenFont Licenseand can be down-
loadedhere: https://fonts.googlecom
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Noto SansArabic:
https://fonts.google.com/noto/specimen/

Noto+Sans+Arabic?query=noto+sans+arabic

bl9c p T W
blB YbwMIIF b
a MmXpmMTT

Noto SanKorean:
https://fonts.google.com/noto/specimen/

Noto+Sans+KR?query=noto+sans+korean

A FFu U

V)

Noto SansHebrew:
https://fonts.google.com/noto/specimen/
Noto+Sans+Hebrew

Noto SansTraditionalChinese:
https://fonts.google.com/noto/specimen/
Noto+Sans+TC

VWxyzeega 123456789

abcdefghijkimnopqrstu
vwxyzeegd 123456789

abcdefghijklmnopgrstu
vwxyzeegd 123456789

abcdefghijklmnopgrstu
vwxyzeega 123456789


https://fonts.google.com/
https://fonts.google.com/
https://fonts.google.com/
https://fonts.google.com/
https://fonts.google.com/
https://fonts.google.com/
https://fonts.google.com/
https://fonts.google.com/noto/specimen/%20Noto+Sans+JP
https://fonts.google.com/noto/specimen/%20Noto+Sans+JP
https://fonts.google.com/noto/specimen/%20Noto+Sans+TC
https://fonts.google.com/noto/specimen/%20Noto+Sans+TC
https://fonts.google.com/noto/specimen/Noto%2BSans%2BSC
https://fonts.google.com/noto/specimen/Noto%2BSans%2BSC
https://fonts.google.com/noto/specimen/%20Noto+Sans+Hebrew
https://fonts.google.com/noto/specimen/%20Noto+Sans+Hebrew
https://fonts.google.com/noto/specimen/%20Noto+Sans
https://fonts.google.com/noto/specimen/%20Noto+Sans
https://fonts.google.com/noto/specimen/%20Noto+Sans+KR?query=noto+sans+korean
https://fonts.google.com/noto/specimen/%20Noto+Sans+KR?query=noto+sans+korean
https://fonts.google.com/noto/specimen/%20Noto+Sans+Arabic?query=noto+sans+arabic
https://fonts.google.com/noto/specimen/%20Noto+Sans+Arabic?query=noto+sans+arabic
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Vertical/horizontal
split /

On vertical surfaces we divide in the e seaid conent
height, while on horizontal surfaces we ‘
divide in the width. This is to get the best . 7

space for content on both parties' spaces. -
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Different types of division

We have three ways of dividing the
content. Straight line, wavy and graded. It
is recommended to use a straight line, as
waves and gradients are not part of the
Norwegian Seafood Council's marketing

toolbox G il

Origin
matters.

BRAND CONTENT

Origin
matters.

N

BRAND CONTENT
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Origin
matters.
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Printed marketing materials




Design guidelines - printed marketing materials

1. The NSC's share of co-financing depends on how much of the marketing material is devoted to
“Seafood from Norway" communication, compared to the player's own communication.

2. The “Seafood from Norway” communication must be coherent and clearly separated from the player's
own profiling.
3. All marketing materials must use the "Seafood from Norway" logo. The logo can be downloaded here.

4. All marketing materials must use (at least) one of the NSC's approved images for Joint Marketing
projects. (NB: these pictures are the property of the NSC and can only be used on materials designed
for use in Joint Marketing Projects). The pictures can be downloaded here.

5. All marketing materials must use (at least) one of the Seafood Council's approved messages for Joint
Marketing Projects. The messages can be downloaded here.

6. All marketing materials must be designed in accordance with these design guidelines and the
guidelines for “Seafood from Norway".

/. All marketing materials must be sent to the Seafood Council for final approval before the activity is
conducted, with sufficient time given for any necessary changes to be made.
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https://www.seafood.no/globalassets/markedsforing/bedriftsinitativ/nedlastinger/seafood-from-norway-trademark.zip
https://www.seafood.no/globalassets/markedsforing/bedriftsinitativ/nedlastinger/seafood-from-norway-trademark.zip
https://www.seafood.no/globalassets/markedsforing/bedriftsinitativ/nedlastinger/seafood-from-norway-trademark.zip
https://www.seafood.no/globalassets/markedsforing/bedriftsinitativ/nedlastinger/seafood-from-norway-trademark.zip
https://www.seafood.no/globalassets/markedsforing/bedriftsinitativ/nedlastinger/seafood-from-norway-trademark.zip
https://www.seafood.no/globalassets/markedsforing/bedriftsinitativ/nedlastinger/joint-marketing-pictures.zip
https://www.seafood.no/globalassets/markedsforing/bedriftsinitativ/nedlastinger/building-blocks-03.-messages.zip

Examples

Choose Origin

matters.

Norwegian
| Seafood

C’horbse
Norwegian
Saithe

Norwegian
Seafood
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Norwegian
Salmon




Choose
Norwegian
Salmon




